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DATE WEEK WED THUR FRI SAT SUN 
MON TUE 

nem Arencly 

Sketchbook 
Pathway Check-in Collaborations 

10am-1 -11am 
Project Proposal Proposal Scheduled Paperpile & Library 

Tutorials Research Workshop Form 

T0am- pm Brand Research Mood Board x 4 

Cafe Researcn 
riec Coosepl 

Tor muu fnal proiect, I uant o create a Serie ep 

Premotional imagery ffor colloaomtions eAween lUxury 

Fashion labels aprocdable housenad brands. I want 

o ciealy Sheus the combination of having ury 
experience wi thou ane expensve pice +ag.hope Ao preclee nagy 

or tuo seperaae collaporatiens, these final imaoes e 4o 

adver tise the collaboradion in a magtinel or webste oa.Iuam * 

Digital Sketch book Bibliography Primary Research etchbook 
Finance Advice Collectng arch 2 Pathway Check-in 

WorkshoP Trip to B&a Finlsh Bibiography Biblography Works hop 2pm-Jpm 

Sources 
45am- 10am 30arm 

Workshop Typography More CollaborationSketchbook and 

Timetable Research Research Planning Workshop 

Scheduled Tutorials Group Check-in Photoshop Design 
Hermes& B&0 

Pathway Check-in Print Making 

9:45am-10am 9:45am-10am Hermes & B&Q 
Adverti sing 

arch 

Research Sketchbook Experimentation Review Proposal 
Pmyically FPoduce a OrKino ProtOAgpe e Ahe nau ProdueAS *hat 

wi be promoting so I ean Ue iem os suyled props.wi reserrech 

estina oranc coluaboravians ut nete whai ureed ue eueen 

and Review 

Workshop 

Pathway Check-in Photoshop Design Make Presentation Peer Presenta tion & Final Printing - 

PDF 

Research Fas hion 

Photographers 
work 

Assess ment Scarf & Apron 9:45am-10am Chanel & Kellogg's 

Workshop Work investigaie nou brancls araei Aneir auerwes 4hrou n Averasing 

markeiingSraieg es 

them whu ceriain brands have chosen O unrk AOgeAhEr | a unnt O 

Studio Week 

Planning 
EASTER HOLIDAYS 

Make Final Prototypes - Orange bucket x3,Apron, Scarf, Cereal Bowl Cereal Box 12, Cereal Prizes 
Ding mLy presous PraecA 

PromaAEc a coiaranion eiuEen 

ave Gucc. (spred by l 
sh in a 6O: rohromn)- Th 
Proeci Spire me deveenp my 

clea op louu /hign encl co\aoinis. 

Studio L Jay Work Work work 
Studio Day WorR Work 

Take Some Final Work Votk Work Work Pathway Check in Work 18th Apil 
UCC 

mages Edn 45m- 10am brancl ldEAs 
B&Q Edit Studio Photos 

Peer Presenta 0on s Moscmo 
Process Sheets x3 Calgaie 

He.nz 
Hermnes 

Work Work Take Some Final Work of 201hA April Pathway Check in Work
Chanev 

mages + Edit 9.45am 10am Levis rlC 
Take Some Final 

Peer Presentatons KelleSS 
MeViiies 

TUCC 
nages* Edn 

Louis Veton 

work Work Work Work Sketchbook Work Fairu 
Tesco 

Fencli Srd May Process Sheets x3 

Sketchbook al lmages 

Complele Peer Presentatdons 
trimark Chloe 

Flersh 
Work 

Louboutin 
Vesace 

Wo Work Presenta tion Sheets Studlo L ay 
Bic 

Wikos 
PG Tps 
BAM 

Work 10th May Pathway Check-in 

Finish Sketchbook 
45am- 10am olene.g 

Process Sheets x2 YSL 

FMP DEADLINE Koler 

Final Statement FMP EXHIBIMON 

DEADLINE 

Work Pathway Check-n Studio Day Take Buroer 
945am-10am Photos with Final Upload Work to ronuy 



AFAer \ihaFUr moaA bards 
have clec.cled on iuO Colla OratCNS oeiueen HermeS B&Q (no 1) Chanei Kelloa 

1 B&0 CHANEL 

O HO 

EREE 

BOWL 

HERMES 
PARIS 

jevogga TOM MY 

ColgateA 
PE 

Colgate 
Plax HILFIGER 

FAIRY gate 

2. 
ENN..NE 
EEEEEh:sfEE 
EEEEEAEEEE 

EEEEEEEKEEE 

Colgate EI3EEEEAEE 
HEEIIFIFAEI 

FAIRY) Mood Boards FAIRY 

FENDI 



PIMhits 
Ax Vg A 

UF Wh}es most anicipated COlaboraton 
ws nen parAnereo th \hEP by 
elea3ina o b ece cOlleci.On of rere 
wnre gecis ineiina iems Sch Os 

becclrA fUrn.tUre, s a Ck he 
Colleciion rs nsprer bu Mlenn ials 

nameo MARKEKALD Aransoting io rked 
in Enalisn. Manu orhe calecians desons N 
are mocleiied on ersi KEA fUnÀure
that ABio nas ap+ *o ncorPOraae Ns 

MARKERAD 
IKEAxVIRGIL APOH 

CFF Whiie is a ururu fashon branc, typicoy eredEngreeuen 
with an indusirial heme. Ofr -Whie has ceuooraierd wiih nmerdus 
other brancs com ponies, Oien nese rands are n ConsCEred 

uu have no elano do {fashon. 

XralAblcb Gibson. 20). The coecaion kept IKEA 

Viral Abloh S an hmeriCOn desiane sho 

SAhe ariisiC director oF Loes Vuiton 

correnA Chief exeeuiiue icer for 

Ore Nhie, a luxury brond he (ounded n 

2021 (Wipedia antrioutos, 202\). ABOh 

ffoAaEie Prices whch made t mare 

nanciallu ceSS.ble CmpaTesl io ucl 

Ofr Whiie producs. 

Shop tne ailecaon. \eual Cr- Whte 

siOmers hacl to aA fre ickets 

uere reersE onine soicl oui n unoer 

minuies Ae CK, Ane co \EC KN 

CKEA 
Frsi gaineA nOOriety n 01 hen he 

Siaried aCollaooratiNe reoiionsnip ih 

CipPer arge Nesi -aorki n an ernaieooDr 

meroe rOP, ConAemOar OrA * noh SoshOn. 

Thom Bettr.cloe, 2OIN). Alon has exiecled 
Cameed he nani eore ic ensure e 

a Pere oie c\NeCaOn (E he 
Violer ram ley 20H). With brands at 

his concept inAo the Oce uhie erand bu 

Cater.n io the aro n akei fer \UxUr 

pciS amonast ouoe cosUmers, The POPU\arit er nP eP uHUTC 

*ne c\emand fer Sireeawear S41cm, < O). He hs alo A ecd a 
hawe 

ena eAd for a hign mork a 
OSED1 

a oica 

e Aeme me SUreS AO OEi eir narciS On ns eceUSNe PmauAT 

e aover ElOO. 

TS ABOUT ELEVATING THE ANONYMOUS, EVERYDAy 
ICONS THAT WE USE WITHOUT NOTICING

Viral ABlon on hs IKEA cailec 
The mgar XCOp whe 

tor Cr -whies SSs coiecion, im Aboh 
UumanuChmaOee -Wole 

n 2013, Jmmu Croo colaboraied win V9 

Abloh to creaie a 
Olecion ar snoes win 

inspration from irices Diana 3O/Os shoe 

1 rends corfxnecd with 1he irend ar USng 

CoPSOe C ieeiueor 3shi ris suwead 
hr.he coilecion us Aed BUSINESS 
CASUAL Ond uns ceniered COUd Ae 

dea o rebe\lion Ansi radi tional olescre 

th Sartn on mUd As ihe nmse' 

Mahes, 202O). he collecion had ihe 
typical cles.ans mne sons or can CWhHe 
gament anad os ormal, Ahe OlleciiOn qUicklu 

Soicl oU k*piie.Ahe. cNEciOOs inial 

iransParent Pyc. he f0 Oeor celiaoratiOr S 

a perfec a *me 
ite hincess s atUre 

Siye mxecin uin Abloh s minialist DNA 

wich will SAtisFy ahe ore mocdernisi fons 

( Goelstone, ZO13). A celiabormtiCn beLween 

tuo foshion broncs wth different aesthetcs 

CillowS tnem bon io each arou inio a ne 

Consumer market. ( 
Price which iS Unusol for hou olhmer rr Whieis imicd Aems 

esod hink Ahs cou e ecoUse \he Simtans has clome alo 



Moscn Bac e 
Tlocnno s n la lan lUxem POshen labe\, Spec aisi 
1n ieAAer accessori
s, Shocs, uagaae 

' 

faa es \ S 
eended in 33 Py FTanco Her.cninon Mian.(Wikpecdia 
on ri buto 2020). Mschi o nined opulari iy fev hs 

n 20\5, Moscho arinered 
Barb.e Auice he Si CO\ anro4 

( 
ngh rosnon establshed (anion heuses, hoving fun 

him Cmles, Alb) 

Uerem o 
Veremucol become Moschinos 
CreaiNe decAor n 20\S apkera 

the ONandl as Siro ng 

efeenceC alO f arbes dreren 
Cree aUiAS 
Oeiner cNEaiEO Cveru Tal veSO 
CF arbes watlobe theips, 2014) 

CcceSSorieS unch a 

TeinvEnM self Ao ane 

eneaAiOn. co t t had alrecdu 

stablisnecl h own label i a 

Succes i coabomiOn wAh 

Acidos as wel aS One a 

Ouaos the encd op 205, oschob 
latoTEAAEd wih Barhe anan, bui hs 

Time wOS o ereoe a smal CoAn ng COPSOe 
ei as a aschine cloi\ Scoit clescribed 

4he do|AboraiOr uani io Oria ailop ahe foshion fan3. He appied 

Maschninos rignal numour 

tongve -in -cneek naiure, Ahat ane bad was so 

famas (or in Ahe O, e neu deigns nes dens 

h weLtd >peak i AheZ Cenmuru CSiOMer 

Moschnino elemeniS O arbie, Cas haol clone 

The ree se bu ngng all Sfhe Porbie 
elements o Mohino \he ColieCAiOn Saw 
Iess hot POk more \EAner 

CFaser, 20\S). he col\eciiOn proclo 

goid ChanS 

nio Ahe lHalian brtamts desgns (Coges, O16) Barbie dollS cAreSsed 0 maAeh Ahs ciOAnna CopsUE, he cloIS uEre 
Ose as mocleS O PramOe *he dOUECAaniSreco Of uSin numaO 

Neleajds (lleciioa moclels uhich I Ahink S Ver inOVatve a Oeo* LuaL AO OclyerASC 
both Pams e co\atoraAOn erem oAs deoU for MosCn n0 us 

n 201G ai Mian tashon eek uhee 

he narned a seres q CONecAOm 

Prec y s American band con 
grapny.Chee ts, Sponae bob, Melnalcds 

Cmono Othes (Irna B O\).The entire 

OScnna X he ass L 
C 

An on\ine * 

Phus CAl 

MUSCHNO CO\ection 

C eetOn us o grea+ SUcess {or cOiA 

po PEP emed o especialluO 

alk abou he MCDonalds capsU\e he 

mos A uns descced s Voque as 

muidmi huricl o Ronad Me Donaid» 
eCo Cane (slans, 2014). The collecA 

on us an eacaggeraAeclluury version r siar unerm ihe DDralds 
Cinine e{*rience brian uelious reo Seemeal Ao be ne co oUr n\eie 
ne ramoLS acoiden arches were corPOratEd as MOsCnos henri 

desan. He aso ouec r cecesoie mpen as Hapey Mea oes,| losehur 

dehlna 

M bumes miSKaRes. |Hhink \he reoson Ahe 

Moschind x. 
bucluueSeT 

(O 
Jerem ot Made grcosSy fasi FOCc\ 

fAshiOinaiE A> an nExECEN Jet Ver 
MOSCHINO 

A Co4hng * 

teral CgIIabaroHOn Consumable 

Collection SiMs4 



t Rich 

MEICAN MOSAJC 

B&O 
D&Q Limiied s a Br4ish mtinaAiOnal DIY1home mprovemet 

eta ling compan. 
ouncled oy Kichard Block * bvid Quaue n 

1G Orignclla as Biock &QUauie he reAal Chain OnrerS OUe 

4O,OO proodlucts OcrosS SO0 phusi Cal SiOres i Online shops IWiki 

PecA LoNASiaAOS, 20\). 
nce +he siart r lock down March 

2020, BàQ ras seen a rise in Cusiomes 

uantina i make home inmPovememS, 
especially wAhin *he Ounger 

genecadion. B Commissioned 

scarch *hai Con UdEd 

out of 1 people be\ieve that Ahe 
B&Q 

home is Cenmral 1o Making te 

AMBER QUEEH3 
beiHeT. 

40/, ap people are more moiivaAed to 

cO hme improuements aS A Ceu 

Of lockdoun. There hos been a SpefiC 
MBER QUEEN 4 

se 9arolenina i CecooAoN POjSS 

AfAer a cnallengnaAime for nanu more AhanDO 1 >Aa ane 

found DIY PojecAS AherapeuA iC 
S anCAUaC 

TRIP 
AMBER QuEEH 

TO B&O 3 2 uear ods hove mbrocecd DV Ae mS1 
T 

Plan AO do 
FOb 

More ambiiOUS prOjecas. DY.com, 20201 
B&Q Bulda lEe 
Campaign 2020 AMBER QDEEN 

Art Bild a life 

Tuday 
You can do it 

Peace 
TOu cand 

CROWN B&aPAINTS 

B&Q 
CROWN 



Caryes 

emes 
Hermes prodced ts fsi Scarr n M37 

a Cent uaru arier the companu w0s 

founder. Criginallu the scarves were made 
rom imporied Chinease sik were iwice 
Sirore as Anu Other silk scarf on Ahe 

markeA a he time. Not oniu couol he 

Wearer foshion it Oround her neck or Ae HERMES o her Sadclle, She oUId Use i fOr more 

PARIS ciemancding iasks. Princess Grace Kelly or 
Monoc for e>cample, Used her Hermes 
mrf as a chic slinq when She injured her orm n IS (Lopi, 201Q). 

oca u Hermes ources s Sik rom 4heir own sk panmaon n Brozi 

And is il worn bu impoian wOmen , Sch 0s The Queen 

Termessa Frerch luavny goocls manuraciver esiabised n 337. t 

ases n eadher goads, inese accesries, horme fUrrshng 

Perfumeru jeweleru eady ioear. ( W «pera enribsios, 20Z 

Oranallu Hermes us a manuacturer of eqvestricn soddies O*her 

iclina qenr. Hermes ade its firsi b n CO For riders ic Cory 

Aner ndies in, over the next S0 upars more prdue oraes uere 

releaed to bu Id ine componu as ne fasnion brard it s Aoday 

(Mara.n Roil, 200). C 
he infamous Birkin Boa wwas crecded iD 

S4 aier Uean - Louis Dumas ( Ane ear. 

man o Hermes at Ahe Ame) me aciresS 

Jane Brkin on a fiant o ondon {°TOM 

ars, Ahe ociress diaru ocmeni {e) 

OUA her taa SCA Iered everuuunee 
wOs hen When Sne ioI Domas er neeA 

O a mediUm SZeA,weezend u HOrPS 

BAZAAR, 201) 

Oranae is aiiOna energeAIC, 

atien iOn arabbng caour. 

Eapie opien deseribe orage 

as brioni, hapPy bu Can als0 

Seem OverwhelminO Hudh 

Ke puPIe, Oonge tencls io be 

a conioversial Colour as penPiE 

A Brkn ma is Seen as an eite ymbol or 

weath exciusiv 4u, these kng are oniy Cailabe 

to smil amounA af people uho have Ahe riant 

ConnecAics money io byoelermes Used 
iend Ho love t or ae it. have A wa4 Si to puthase a Birkin, bH OLU TOP 

Oran 
fu buers awe o be imoioM enoun o e Fërad 

a baa Ahe are Orrerecd +o uu C Brkin hey 

ano S a healthu coloUC thot 

COnnoies Sunaets 1 autumnn ieoves -or as a colour that dlemandss 

atieniin to arn op danoer Becleer, 201) Are rOrelu alloued io Choose the colour Or Si2e 

There s a limton houw any a CUStomer cOn bUUA 

Hermes wasni awau ASsociaied wth 

SCnature Orange bOxes garments 
Ke ts ioday the companu orignaly 

USecl the colOur brown. Lrinq WW2, 
Hermes was unable io order brouwn 

each uear, Ihe 5irkin baa currenAl olos he 

aUCtion after a t\malauan erOcodli \e Sen mg 

Soid oer over S0, com. These aqs ave beeEn 
Founcl o ea ter inuesamenm an uuung od 

or Stock (Bsiness ISdar, 20N). Brkin bao Are Cue, no clue was aNalabe ereePt 
Orange con \Con 20NG). >0 ex Pensive becouse af Ahe remium mCerials 

They are macde fram ke calr. AliganOr Cand even 

OStricn Skin, each bag S maole entire iubu hand 

an ecperiecec crafAman.Vsuaua Srkin 
ares 18-24 heus 10 Mke 9 



The Keigg mpny. tualyFradim orcier he 

ame Keioggs, s an American mOHnatiora ad 
manusCAUNn conany necd qUarted in Michicen, 
UA. s prrlucrs are sold in counries 

Kelbn argst faciorysn Manchesicr. Kellmgs 
dues ceiea cONeniece rs, uhiCh neCles 
theic uell: Koun ba s ike Larn Flakes froties 
inale:s. helms ids a rounl uarmnA CUhCn 
enables ahem i prcuicde her acl io the Ueent 
Hhe tinde or uhles( tiedia Contribulars, 2021 

hanel is a Trench fh house tat feEsOn womens YgnisOn* 

he ilnas aere he (S UNNY JUNGLEAND 
inaris bu the desgner Gabriele COhane. (UkK da ConintS, 

2021). 
Uth 1he osthaso ar he OVENG-IETe 

nce The 2C, thhs sunen Coco Cahe 

Sed pncluc.rn her icnic cles Anai Ae Ai 
remZaiE ingueneim fanion drems iocia 

Coco us heoiinsp.red hy mensuenr ng 

yoUger geremiian. e 
Staried Ahi> 
enM NE n 

TIC en cUsad es 
The fAsnio 1ancarals f L mEn OF Ahe ime. 

he reeil.a aman o(en Te her e 
+roeses u+Cet umch |leac o her 

clesoning hEr iconc uee Acket ht ing 

whe puChasEA Au Ceea 
Daxes coUia\ Send OPS AO 

Tecieve a baok Callec The 

Funny Jungelancl Moving 
ic e kok, Crianally LUaS free o c\am AYEe 

kminus e price or a *amp) Bui Keiomg 
EnAaly SHaied charain Ocents fOF Ahe smal 

hooz. The prcmoiian ran for 23ueas >mitlion 

MKllegg J 

Ants .ne MOa+e Ap.caj Trenh womnn a 

oet icra skir+inio comori abie ei P Buy 3 pocks 
en 

GETYOw ea OU iS. In T26 hanel re\eSec her LAIE 

FREE BOWL Black Dress' eare ahs back ure clsicaeru i wen oAner Aomhen 

bmrs uere ciaimed (MeniaifIO.cm, 2011). More 

Chane uns neory cilrouS errina ues Or gnd pnci chns he recen t heiY have been orerin o free 
L unen ahree tOes Care purcosd. LUs e iuCman ahai torauant aeue\lErL nia Ahe. maSIEAMmleaQnEr 

Viniage, 202). Cta hones ashon Edac)as een prseruec P 

ae Karl Larcaerfeid o Condinved using he Orioa ces S° * e hasc an animal, person or ojeci cciepaecd bu 

areP. bram Or Companuy CAS S epresniaA. ye 

Sym SupOscd0 brina gonc CkPon.iivee 
enerau chetienany.com 2021) 

he eascie Gabelle 
In S hari LNri eleasecla hane\ 

Cane cUHOTe Ihe O\leCiiOO LuS nally 

ton. Teu are clever ly ed O creaAe an eoA.O\ 

reaciian fromine CAsmEr, they Oien ae a aAtenclnee a rench Braseries (Chane 

201s)'Lcaer(e trees 
fOmed ahe Granol alas 

fun emerabe siorL thai re \ates 1 Ane brano 

ag Cther vsrl oivertismieem CLS. MascS 

wil orien Stay sim a brard for decores unien 

Crenes lasng reliavshp wt CuOmATs. 

(James Gomd, Z012) 

wth msac ile fics, gNn 

umcl aneilin ed 

anes oHn a\led utH 

clelS Chating uhle 

enoy) espressoS 
askEtS XCroissOms 

Porse Rop, 2015 

ollongNollougHol, 
FLAKE helloggs owe any Conc mascotS,echs 

ASsaciatal unth a spec fc. Cereal. The meT| 

ueii enon ores are, Coel Coniaees),| 

Ce KriSP S) 



The Lceal KJler ase nACrin Sin 

aisian al 
OCOES \inq OnuIno Cer�al re\CYIEC. he 

n nCk -ane (alen ddn pul Un(nriLTOICI 

doun n C20O, \he cores. nterosS 

9 nspred Pyhe S. he coses 

ere ecoTtEd wi th eItY 

Cereal banEs, Vnt nm|k A\ES 
C Hher Ereal reliEd meOreib a 

The cfe ofered more han 

aes are a p* OC renc.h n 'OCAOl e erienc.e thee C 
ne.cr lu ,O0 cafes inErs alone A typ.col acsan coe s 

nearly 24 hoUrs Seruing moíng reakm) aCroon ciPpeiiee 

OnServina cAnner Cirins unl icniami he hove aCUn kichE 

CEREAL 

KILER 
ICO chRErem vOnienes of o 

CereaI brancs, \ZRios mi 
* 

20 AoPp.nqs. It ase Old Cofee reStaurant menu CS we AS e Aohol seiECAOO from Ane mE 

CAfes even have C topCICCO Snop .de tCirs.Cin coret are uueil Kou +Ot other brent0St Areats. 
Fatheir auCioor leiuak scaiin uhere cusOmes Peno hours Ppie 

CA FE The cereal core sod oer one 

whichinq, socialis oni mhon uls Ceral clu 1 

uears of opEraHOn°mu cOntinUES 

*o se onlioe (Cereal Ki\ler Care 

2O10). 

hese cores became sunony ma Lth 

Ee them far impasSIOnEd onveSaian 
PhloSopnicOl CisCiES.OO./AmeErican iie 

neSt emiOgueL PnCpner ^ P11CaA 

CiCivS Jean Paul Sarkre cincl aven abio 
casso ouin reqvent these Frenchn 

insiutions, cien iakinq insp.raiiom mAhe p 

Hhe peopie they mei nol coersa O) Aha 
10ok ploc.e ICANzen Femme, 220) 

2015, Ane cereni 

Killer Care uTS 

OfeIroOpe VanclaliSed hy he 

anti cenrf COn Care Trocope opemed in l636 was the (is ce hai anred he 
i iS the aidesi mes esiablis hed cap in i~S ec OtEsSn Ldon. 

tis thaunrnt the 

COFe CUtUre 

locatec aCros from Ahe ameaie frangase 

thecre uhich macle the cape ihe perfec 

Tr gted ciue 10 

Pices fo a 

4heTi IaCe FOr Many cOmPers, C1aS 
hub o the artS*IC 

ery OmmOniiy in the " *N Centuru 

frocape nas a laa iSi of ePE ar hiSidru 
Visiina da n heir cafe inciun 

enjanin ronkin 

Ihe price of a 

3.5 al Ahe 

.DO. 



9 

pagap FMP Planning Workshop 
Peer Feedback Form 

FMP title 

Household Luxury (a working title, subject to change) 

Project summary (describe your concept in a sentence or two): 

The collaboraton between luxury fashion brands and household, affordable brands shown 
through the promobona imagery of three separate collaborations: Herm�s and B&Q, Chanel 
and Keloggs, Fendi and Fairy. I want to make the physical products to use in my fhinal images. 

1anquaOe Iea DE. renciable aPeiina unen clsAnuecl rorapnu enaties a brand a O a CAnixt, peSonaliA enma4.an Ao 

ClEmCarap nic of COnsu mErs th Man COmpeitacs, t S awa 
5 experimental progress workshops you intend to do (including any that you are 
researching9 and prescribing tor yourseit for abrand 
Supemarket Sarah x3 

.Printing 2 
Photoshop Design x3 In the Os, ales.aner brano \g 

burs ia he (shOn ene 1 

be n 
the e rnepenive high fDShon 

Peer feedback providing ideas for avenues of research: GUCCI Research the typography used by high-end and low-end fashion brands and how this 

eecis a company s image. 
How will name and fomat the typography for my colaboration? What will the 

CoUi aec\are ahe aLIalt O a bran 
collaborations be called ? 

+heir \a4esi puChase. VEMUO ll th Peer feedback providing ideas for self- initiated workshops: ene fi2ziécl a anu ASgociQAiOn Wth 
.Creating a muse of what the customer would look like for each collaboration. 
Remote shoot to generate idea for locatüions to use in my final images. See how my 

products and styled props look in certain locations and even make a set build. 

RA3 
ecceSive Unti cound 2019 uhen ine 

clesigner iago Degn mae a dsinciveE 

Come back (Tup Kom, OS). \ hink 

RE 
PHLT 

TuTTE urn 

RETY 

CSAhe mpulat Sireeiu 
SuccefUl morme muy time, heipecd me reale ini 

ot op fovshion broncls have 
none chu anc no thning tne next. hove clecicdec on ne uorEsh% 

4hol benef. iven ne ms from in mu reoU pre N, IpC i0 
macle ignfcanm ChncFS 40 

Aheir ads rnSOPny neice, BURBERRY 
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It is about taking something familiar and 
wriim abOL 

The Great Fashion Designers: From Chanel to McQueen, The Names That Made 
Fashion History 

Written by Brenda Polan and Rodger Tredre in 2009 and updated in 2020 with 5 new fashion 

designers. 

making it serendipitous' 
-Stop, Think, Go, Do: How Typography and Graphic Design Influence Behaviour 
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BRENDA POLAN ANO R0GER TREDRE 

This book covers the history and evolution of fashion through introducing fifty-five of the most influential 
tashion designers over he past wo nundred years. Eacn designer nas been given a oesignaieo 

chapter wnich showcases neir most prominent and exraordinary collections as well as a look into tneir 

personal lives ith context of society at the time in. The authors, Polan and redre, were tashion 

oumalists through the 80's, 90's and into the early 2000's, throughout this time they were fortunate to 

conduct interviews with nineteen of the book's included designers which gives personal insight within 

those chapters 
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The Great Fashion Designer truly explores each designer's life from birth to death, with detail of family 

relationships and world affairs that occumed dunng their life and how these tactors infuenced ther 

Creations. The book also notes the development of initia concepts and how these same ideas are use0 
today. Cepi as Pan c 1O UNer TeseorCh 
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Dunng Cnapler , Gabnelle Coco Chanel (1883-1971), I discovered how a lot of Chanel's onginal 

WOrk and designs were subject to her lestyle and how she became the most-celetbrated designer in 

history. Ihs chapter went into great detail on her troubled childhood through to the successful career 

she made tor herselt. It was fascinating to leam about Chanel's long list of past relationships that 

influenced her ideas of breaking female socielal standards not only in France but around the world and 

how these ocontroversial designs are still heavily used in the fashion industry nearly 100 years later. 
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School of Further Education 

University 
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Creative Arts 

Tutorial Feedback Form 

Peer Presentations opcOPy 
to be retained by the student 

v course tut 
w opy o DE retained by course tutor 

Group Crit and Self-reflection 
Canterbury Epsom Farnham Rochester 

EDCMPT2 ACCESS DADMP EDADP1 EDADZ EDCMP1 

.FMP Proposal 
So far, I am enjoying the exploraton of collaboratbons between luxury fashion brands and 
household affordable brands. I have been creatng a solid foundaton of research and am 
now ready to use this infomation to experiment and produce promotional imagery. After 
advice from my tutor, I have decided to just focus on producing and promoting my two 
collaborations that are already in progress rather than adding (and rushing) a third one 
which was my onginal idea I have had to do this as I will be returning to full-time work 

s0on 

T 

Student Name UY Date: <u Z /. Group 

KOtaion/stage/ ParuTerm 

ndance EXCeE 

Functuauy CXCene 
POor aistdctOy JOO0 

Academic progress ECeent 
Tutor comments including progress on any previous ACuon ridn 

B Research 
have researched quite a tew tashion brands who produce a lot of successful 

cllaborabons, I nave tound the reserch on Ot-White, Moschino and Liberty the most 

di o ny projECt am especially inspired by the Off-White x IKEA 

new oeuO eo ta younger demograp hic which 
Uink wIl nave simianUes to my Hemes x B&Q cOllaborabon. 

Ayper Jerutntg By researching the brands that are included in each collaboraion (Hermes, B&Q, Chanel 

uerlo Smpdild eog9 s) has helped me gained a beter underctod es, B&0, Chanel 

o as well as their identfying designs, ideas and producte: all of which I would like uE to Drana include 
in my final imagery. Completion Date: Agreed Action Plan tollowing reasonadie target tting (mAR 

Experimentation 
I have completed three practical, self-lead workshops, Supermarket Sarah, printng and 

Photoshop design: all of these workshops have allowed me to experiment with ideas that 

want to develop. I found the printng workshop the most enijoyable and useful to my project 
as want to recreate my prints onto products. 

Evaluation 
I have been finding it more beneficial to focus/experim 

both at the same time so l wll continue to do this. After seeing the presentations frorm other 

asnion promoton students, I have realized that need to experiment more with styling and 
photography workshops to start generating ideas for that side of my project

one collaboration instead of 
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ake a Feedback 

received pOstve eedback from my tutors and peers as well as some ideaS to include 
winin my project Ihe omer students seemed to really like my prints and bright yet simple 

colOur palee. AS was Explaining my research and ideas tor the Chanel collaboraton, 
was met witn some great ideas to include an acbvity on the back of my cereal box or a p0P 
Out shape like a handbag or pill hat, this is such a fun idea that l would like to consider! 
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4/3/21 Tutorial with Lucy and Sam Ishowed Lucy and Sam my initial mood boards for four diferent collaborations between luxury and household brands We discussed wich colatoratcor arc tra 
would work best and I have decided on 2 definte ones: Hemès x B&0 and Chanel x Kellog's. If l have time at the end. I wll also ook ino doing Fend Fary We 

spoke about making a toolbox and different set builds. Also, to research where and how these collaboration products will be sold 

11/3/21- Tutorial with Nichola and Aaron 
I was feeling a bit stuck on research ideas so Nichola and Aaron helged me come with some. I could look into product placements within fim and TV (Sex n Fe Cny) as well as some collaborations between non-fashion brands. Some designers to investigate are Liberty and Willam Moris Aaron linked me to an atce wmen m 

Harper's Bazaar all about fashion collaborations. 

.17/3/21- Peer Presentation with 3 other students 

CHA NEL Presentation form completed in my sketchbook. 

23120R .25/3/21- Peer Presentation with Nichola, Aaron and students 
Presentation fom completed in my sketchbook. I also discussed my plans for my week in the studio including the stll ife imagery I plan to take and wthat 
props/objectsI need to bringin. 

.7/5/21- Tutorial with Lucy 
I showed Lucy some of my final images from the studio day and discussed about how I will lay them out at the end of the project. I want to show my imayes as 
magazine advertisements and Lucy suggested collaging to create window and shop displays using my props and images as posters. HERMES B&a PARI 
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