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| am Morgan, and for the past academic year | have been completing an
Access to Higher Education Diploma with focus on Fashion Promation. My final
major project was titled ‘Household Luxury where | explored the idea of
luxury fashion labels collaborating with household brands to create limited-
edition products which | then used as styled props in my promotional
imagery. Next year, | am studying BA (Hons) Fashion Image and Styling at UCA
Rochester where | have been awarded a UK Excellence Scholarship.
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Section 1: A review of progress and achievement through parts 1 and 2 of the course

Over the past six months, | have gained a lot of new skills and creative experience. By completing the pathway
carousel in the first term, | was introduced to lots of exciting, creative directions and techniques that | could
progress into for the remainder of my course and carry on through to a degree or career. The carousel assisted
me to choose the Fashion & Textile Pathway with focus on fashion promotion, styling and makeup. My career
aspirations are to work with branding and advertising, | would especially love to do this within the fashion
industry. During my two projects in the Fashion & Textile Pathway | have learnt and developed photoshop skills,
photoshoot set layout and styling, fabric printing techniques, the creation of mood boards / collages and research
skills: all which have been combined into the production of my final images. | have also adapted to working
online, mostly alone, and in the studio interacting with others.

Section 2: Project concept

For my final project, | want to create a series of promotional imagery for collaborations between luxury fashion
labels and affordable, household brands. | want to clearly show the combination of having a luxury experience
without the expensive price tag; this is an idea | explored in a previous project where | created a collaboration
between Dove and Gucci and is a concept | want to develop further. | hope to produce imagery for two or three
separate collaborations, these final images will be used to advertise the collaboration in a magazine or website
format. | want to physically produce a working prototype of the new products that | will be promoting so | can
use them as styled props. | will experiment with printing, photoshop and styling workshops which will help me
generate ideas and plan for my final photographs. | will research brands with existing collaborations, such as
Moschino and Off-White, and their designers: | will note what worked well between them and why certain
brands have chosen to work together. | also want to investigate how brands target their audiences through
advertising and marketing strategies. | am very inspired by colour and will research fashion photographers who
work exceptionally with colour such as Raymond Meier. | will mostly use online sources to gather research but
will also gain inspiration from magazines and hope to visit some physical stores that relate to my collaboration
ideas. | will begin my project by focussing on generating ideas for only two collaborations as | am conscience of
the amount of time | will be able to spend on my project once lockdown restrictions ease and | return to full-time
work as well as limited access to materials and any university facilities | may need; as | get deeper into my
project | will be able to assess my ability to take on another collaboration: if not | will expand the range of
products inside the two existing collaborations.

Section 3: Evaluation

| will plan my ten-week project by creating a timetable that will help me structure and distribute my time; the
timetable will include planned workshops as well as independent study and experimentation. | will record all my
research, workshops and other outcomes in my sketchbook with detailed notes and self-reflection. Throughout
my project | will attend feedback tutorials with my tutors and peer review sessions with other students where |
will gain constructive ideas that | can include and develop into my work. Once my project is complete, | will
evaluate my work by reflecting on the initial aims in reference to the final outcome.
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EMP Pianning Workshop
Peer Feedback Form
FMP titie

Household Luxury (a working title. subject to change)

Project summary (describe your concept In a sentence or two):

The collaboration between luxury lashion brands and household, affordable brands shown
through the promotonal magery of three separale collaborations Hermés and B&Q. Chanel
and Kelioggs, Fend) and Fary. | want lo make the physical products 1o use in my final images,

5 experi | prog rkshops you intend to do (including any that you are
researching and prescribing for yourself):

*  Supermarkel Sarah x3
« Prnting x2
*  Photoshop Design x3

« Peer feedback providing ideas for avenues of research:

= Research the typography used by high-end and low-end fashion brands and how this
effects a company s image

« How will | name and formal the typography for my collaboration? What will the
callabarations be called?

' « Peer feedback providing ideas for self- initiated workshops:
«  Crealing a muse of whal the customer would look like for each collaboration,

« Remole shoot to generate dea for locations to use in my final images. See how my
products and styled props look in cerlain locations and even make a sel build.
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The Great Fashion D

chapter which showcases thi

journalists through the B0's, a0's an

Curing Chagler
work and designs were subject to her i
history. This chapter wenl into greal detail on her fro

she made for hiersell, It was fascinaling to leam about Chanel's lang list of past relationships that
influenced her ideas of breaking female societal standa
how these cantroversial designs are still heavily used

Fashion History

these chapters,

today.

igners: From Chanel to McQueen, The Nal

Mﬂmnrﬂrwdu?ohnmdﬁodgurmmmsmupdnwmmwmSmu!uhkm
designers.

This book covers the history and evolution of fashion through introducing fifty-five of the mos! influential
fashion designers over the past two hundred years. Each designer has heen given a designated

gir most prominent and extracrdinary collections as wel as a ook into their
personal lives with context of society al the time in, The authors, Polan and Tredre, were fashion

d inlo the early 2000's; throughout this time they were fortunate to

canduct inlerviews with ninetean of the book's included designers which gives personal insight within

The Great Fashion Designer tnuly explares each designer’s life from birth 1o death, with detail of family,
relationships and world affairs that occurmed during their life and how these factors influenced their
creations. The boak also notes the development of initial concepts and how these same ideas are used

7. ‘Gabrielie 'Coco' Chanel (1883-1971), 1 discovered how a lot of Chanel's onginal
festyle and how she became the most-celebrated designer in
ubiad childhood through 1o the successhul career

rds not only in France but around the world and
in the fashion industry nearly 100 years tater.

That M
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It's not such a crazy idea. In 2019, people
probably would spend $1,000 on a logo bag
that looks like a Mexican pastry'.

Vogue on ‘14 Collaborations That Actually Mattered',
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‘What once would have been considered

brand dilution for a luxury brand is now seen
as brand enrichment.
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Luxury is a necessity that

begins where necessity ends’.
-Coco C
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‘Itis about taking something familiar an I
making it serendipitous’.

-Stop, Think, Go, Do: How Typography and Graphic Design Influence Behaviour
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Peer Presentations

Group Crit and Self-reflection

+ FMP Proposal
Sofar | am enjoying the exploration of collaborations between luxury fashion trands and
household affordable brands. | have been creating a solid foundation of research and am
now ready to use this information to expenment and produce promational imagery After
advice from my tutor, | have decided to just focus on producing and promating my two
collaboranons thal are dready in progress rather than adding (and rushing) a third one
which was my onginal idea. | have had to do thes as | will be returning to full-ime work
soon

= Research
| have researched quite a few fashion brands who produce a lot of successful
colizborations; | have found the research on Off-White, Moschino and Liberty the most
influential and relevant 1o my propect. | am especially inspired by the Of-White x IKEA
llaboration as this is a h llection aimed at a younger demographic which |
think will have similaribes to my Hermes x BRQ collaboration.

By researching the brands that are included in each collaboration (Hermes, B&Q, Chanel
and Kellogg's) has helped me gained a betier understanding of the hertage of the brand
as well as their identifying designs. ideas and products: all of which | would fike to include
in my final imagery

Experimentation
| have completed three practical, self-ead workshops, Supermarket Sarah, printing and

Photoshop design: all of these workshops have allowed me to experiment with ideas that |
want 1o develap. | found the prinfing workshop the most enjoyable and useful to my project
@5 | want lo recreate my prints onto products,

Evaluation
| have been finding it more beneficial to focus/experiment with one collabaration instead of

bath &t the same tme so | will continue to do this. Afler seeing the presentasions from other
fashion promotion students, | have realized that | need to experiment more with styling and
1o stan ideas for that side of my projeet

Feedback
| received positive feedback from my tutors and peers as well as some ideas 10 include
within my project. The other students seemed to really like my prints and bright yet simple
colour palette. As | was explaining my research and ideas for the Chanel cofiaboration,
was met with some great ideas to include an activity on the back of my cereal box or a pop
outshape like a handbag or pil hat; this is such a fun idea that | would like 1o consiger!
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4/3/21 - Tutorial with Lucy and Sam
| shawed Lucy and Sam my initial mood boards for four different collaborations between luxury and household brands. We discussed which
would work best and | have decided on 2 definite ones: Hermés x B&O and Cnanet x Kelogg's. If | have time at the end | wil aiso fook
spoke about making a toolbox and different sat builds. Also, to research where and how thesa collaboration products will be soid

11/3/21 - Tutorial with Nichola and Aaron
| was feeling a bit stuck on research deas so Nichola and Aaron heltped me come with some. | could look info produc

ements wil

a5 well as some collaborations between non-fashion brands. Some designers to investigate are Libery and Wiliam Moms. Aaron s 10 8N AMCE W |

Harper's Bazaar all about fashion collaborations { *
0

17/3/21 - Peer Presentation with 3 other students = 1

Presantaton form completed in My SKehdook

25/3/21 - Peer Presentation with Nichola, Aaron and students
Presantaton form completad in my sketchoook. | aiso discussed my plans for my week in the studio including the st He imagery | plan 1o take and what
props/objects | nead to brng in

7/5/21 - Tutorial with Lucy
| showed Lucy some of my final images from the studio day and discussed about how | will lay them out at the end of the progect | want 1o show my mages
magazine advertsements and Lucy suggested collaging fo create window and shop displays using my props and images as posiers
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Final Evaluation

My idea of combining luxury fashion labels with more affordable, household brands started in my
previous project where | invented a collaboration between Dove and Gucci; | enjoyed bringing elements
of each brand together to create something new and exciting. From the beginning of my FMP, | knew |
wanted to include B&Q into one of my collaborations after seeing a display of their 99p orange buckets: |
was inspired to reinvent them.

Throughout my project, | researched a lot of brands that have partnered with others to produce
numerous collaborations; this research helped me determine why and how brands collaborate (usually
to create limited-edition products to reach the customers of both brands). | was heavily inspired by Off-
White and Moschino - two brands that are renowned for their collaborations. | especially liked how the
designers of these brands (Virgil Abloh and Jeremy Scott) still managed to showcase their individuality
through the collaborations; this is something | tried to translate into my final outcome - a collaboration
between two brands with my personality coming through. | feel it would have been more beneficial for
my shoots in the studio and at home to research more fashion and advertising photographers as they
would've helped me plan and experiment more.

The majority of my experimentation was in preparation of making my styled objects for each
collaboration. | think my experimental printing had most influence on my Hermés x B&Q collaboration
as it paved the aesthetic of how my final images were styled, from the stencils | chose to the marks |
made. While printing, | trialled lots of paint and ink mediums to ensure | would get the best result when
transferring these prints onto my buckets, scarf and apron; it was here that | embraced the look of ink
splatter which | carried through onto the background, objects and clothes | used in my final images. My
skills using Photoshop have dramatically improved over this project as a lot of my experiments and
outcomes were digitally reliant; | watched a lot of YouTube tutorials to learn about new tools and
techniques which enhanced the speed and quality of my designing and editing.

As the Easter break was approaching and lockdown restrictions started to ease, | came to the
realisation | was only going to be able to make and promote two collaborations instead of the three |
had hoped to do. Although | was excited to explore another collaboration, | knew starting another would
put a strain on my workload, so | decided to expand on my existing projects. When it came to designing
my Chanel x Kellogg's cereal boxes, | had a brain block on how | wanted to include the idea of winning
or receiving a prize: after explaining this to Nicola and Aaron during one of my tutorials | was
bombarded with great concepts like creating a pop-out cardboard Chanel bag or making a Chanel
brooch to put inside the box. Eventually, | decided on novelty activities like a word search and maze to
create the suspense of winning a limited-edition item without having to physically make one.

| thoroughly enjoyed this project from the start to the end as it was centred around a concept | had
chosen and developed. This was a very self-lead project which allowed me to work independently while
still interacting and receiving feedback from others. By completing various workshops, | have learnt
new research and planning skills which | will carry through to my degree course next year. Overall, |
am extremely happy and proud of the development and final outcomes of this project.
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